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PHILIPFINES fd

F]

ﬁu'l: http://www.unescap.org/pdd/publications/themestudy2006/9_ch3.pdf
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‘ﬁ:m: http://www.unescap.org/pdd/publications/themestudy2006/9_ch3.pdf
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a9 1 MIwenIakiwninvieanendungninieci g

WU (RAUAW)

g m Wen Ik #INATAINAA

2538 2553 2563 2538 2563
Y 5654 | 1006.4 1561.1 100 100
wawIm 20.2 47.0 77.3 3.3 5.0
alsm 108.9 190.4 282.3 19.3 18.1
LaLTuazIwaan/ulSWn 81.4 195.2 397.2 14.4 25.4
oy 338.4 527.3 717.0 59.8 45.9
ALIUDANAY 12.4 35.9 68.5 2.2 4.4
el 4.2 10.6 18.8 0.7 1.2

cﬁm: Tourism Highlights 2005 Edition. World Tourism Organization. (2006)
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